N IEND]
S99

[ Downloaded from icbr.fasinameh.org on 2024-04-09 |

V0 o,lods oo ylez Jlu
LCY RN

RN

:du)&ﬁ LsngiBb)é

30 OB RS S pao ygua 5925 8L y0 (5310 s i 9 Rg
il sbwi p clsl colv

U'M)Lb e u-‘-"la‘-’ 9 003)3‘ Q)Lo.
teid! S low] i 40 @
afghahi@utacir /) 45 o5iils e, Co powe 555 (gl

GBS B rans s p (b plae bl Glomear | (g5l al B adlie (ol o
SLeobyy o Jmlite (Soimly Gl o0 Gt Oladisd plow 5 assle Sim b
Slo ;o i ailn, et badd g ol mdlg MalS o) e g S e
Lo el sl i sloace p (BaiS S pae (ol 5 (ocleizl slaals,
asBolo g e sl byl o Jole ol (gwSs 5l o)l g5 A 8Med g0 laniy
e (o oo o8 1 Laas py clan Ly S Sa3 59—l 9 9 jglse sl |
Sg—ze Hldize g 9y e 45 Cwload el ol ol il oo i lei g
G oS olwlil ) apn slasin s o)s )0 anazr las S, L wis—o
Algr oo wwladly oSS 4538 sloans (0 4 S ou LS e S w880
4 Sl o)lacnlys (g3l yman,ks o (gl s glaeade adlie (ol ol ;S ol
alol jo g0l a8l ailw, sloasip ccloin] coln (0 438> (oS8 as

DS oo e |y Gl g —iegh slpeje> Sy

ojl,..\ﬂJS
“SMQF'JJSTL)”))‘ Wy 61_».’.9 Wy 5_@)3 soA_Z.ISs_éJ.»AA si}.lb)é‘diL..u) le_s'b..\.‘s).g

.ﬁ)lf‘_gL.mu‘L” m.\._;).g gs—")fol‘“-’ “_’9)_‘4‘4


http://icbr.faslnameh.org/article-1-436-en.html

[ Downloaded from icbr.fasinameh.org on 2024-04-09 |

doddio .
Lo 45 0t 3l sl upils LagT aiis e 3l 5o olasles Lavi
Lol el 4z ol Jnlod 5 i 4z 48 oo o0 ol Loyl (3,005
Loty 0 isS o g o s |y I ylesls g celaiz] (glnog,5 45 o ylno S
by oS o LBl Loy T L Lo 4 s (ool 81 ogliad ol s (sl g
eelain] 505 b S e ool ol LT 51 Lo a8 it ylesal, o5l Lo
5 Ol ,S e aire a9 wid 018 il adl e S cnlaa | 055
Dl €5l 95500 (a8 a8l 0 Lal 5 aiS (po SaS S, ialS
S (od S5l Lol 6 y90 e Sl Lo | Ly Lo 450,57 ()Lt bl
o gladlie po ot ;5 sop Lag] oles o3, Jdoas |y me slass, ash
S5 ) e 331 99 g iy L D0 45 € g p sl Losled olyie
Glwdl SO 5l s gz 00 ol J0 00 S B pae Coodic 4 S 05 00, S
A5 0 o oLl Cgm i |y Lo cs98 Jaio iy 50 i G pno s
Lol golazil g Die (50,515 Jo¥ous a5 amo o LapT an (g5
s o3 45 ] sl 45 wlosyy s handy o Lo dan Sty
i3S (2 a3 b Gl 4 peeal 93 1l o 4 g ity e
el Sy solyy o b laailas,y G ycms amo o ) 1y 5o L) ool o Sl
85 oo SO gz |y T aS ol S e ), K00 g Lo o a8 sl clozs]
L , ool dlas Laes oo loas 1) (Sl ol g 05l oo aied ;a8 ¢ oles
Sl b cp 3T 059030 L oS o 59,00 JLush dlans 51050 (uag
OSeoe lg oo |y (re Al & ;2B 05 o i piared s LS (Sg ol
bl ol sl Ko g el 53,8 5 Ul g 45 ams L col
B (2950 Sl Soe o S Ly (g Sielow dalig) A g (o D
35t ogane g A5 S, (OIS B e sl eralis Ll 5 j3 S 550
a5 3le L o g 0SS Ll | Lo esins (5 y9-bos Lo Sl - Sna
ey s Gl o Dliils y90 slans  Lal e JLdo 1) iss wble
55 BL Lo b S o yme Lo S 3l 0isS o ) ol
6l 6 olasl Lol w05z |y Sy S il 05y Bl 0isS o
0 s Lol 4y (300 5 Lo Lo ppl o aS 0)ls 0929 (ol Soled o]
oyl B ae glacsole 5 ol las b a3 a5 s 598 izl Lads p oyl o
cda ] 51 canwg ebas o il 3y Co o Slosl i 080 e drwg |
OB S Sz ailen ailw; slass y Joo ol lad,b S )8 5 aculos S
S8 () sl o 5 ezt 8 IS Ltb ity 5 Lol L)

Nt SN
S0

V0 oLt el Jlo
IAGTRWE

VA


http://icbr.faslnameh.org/article-1-436-en.html

N IEND]
S99

[ Downloaded from icbr.fasinameh.org on 2024-04-09 |

V0 o,lods oo ylez Jlu
LCY RN

184

Gl W g S )8

slocosn 5 aiad oo oo (hold lagdor WS oo 4ty jo )0 oo 2y
S ot O s ) (5 i 0 S ] b s s
Jsm mlS wald Coles;o a5 0 e osaliin ) j9mecs yito Wi g (S 0
Jl 3 2 ke sl g, e i 00255 e (WL 5 Ly ol
o B 185 (56T 50 sl (e, s it (00,5 0gSie (slards «GaglS
a8 aS al S sl ol S0 50 jeme ES bl o Lal secul

Wy g Byl g0 12 d S WIS S ISy (g e C B

W LR 58 350, (5,15 sl Y
1y SloasiS s polic (598 ladip a5 310 9929 0 )Linlye (cogas Cidlse
b badip ol aSenl g o (0B, s L sla )ik o laeS -5 cnidge
G5 45 0 oo PVl (V2 2 1) IS e, 0mlil b S e (63 0], &0y
Ol o (2L L @ pomie oo pate (ol (SIS S0 plyea (g3lwsi
20U Jepd Sz 00 S 8 a0 8L y0 Lo paly 5 Loy i o alin 359059
docS & g aud, 15108 00 S G pae ladip 5l (oilwai p bun] cewloads oy
9 WS JhL yo lasin Glade L wsp glyteds LacwsS> 4 la)is

Lewlodls gl 05 = o |y sl slass
LIS 3 Aty dadip gl S ciie 5 )l am Al il p &,
0SB0 50 gy slales ;90 5 25 (550 SLosigsy (S9! Les 45 o)l
slaSin B L L o slagiagh wlis (ol el (ol an ol jo culazd )13
wp2lem Caon be o S aales Bl ailw, slaaiy moles slose g asl, 0y
G ya8 0 ilg o wgomme a5 T aslie y il g g bladiy ol >aS s S
oy ol B 1 00 L lagyl Ly cai il i il 095 Lkl 1y solyj iz
93 Mo ol 5 e 50 0y i (Shble Boee Laslg, L g aies 3o (5518
Ceond o (oS o (glie py Jadd daai s aS ol s 10410 352 g ptie S
L slawsiy plssar |, Lagl ol 816w cai Dbl oy (90,45 sl s
4 Wb se SBras g 5yl > docnla Laws p asl oS 805 o e
lo sl 003 ASY 1 i 03y S Sy 5 Sladg ¢ S5 Ly sollas
ol o aS el (S8 loasls 5l SO Ape an i e wailb e Cgn
ol gloailid & jgmods 0 C e 45 ] pgo taes oo S |y Lo g
Yp pyas a5l oo a5 S (nl b plpae STogBoe 5leds o, Ly LS
Sl (Bl 039 0l JU (nl Bl 00 )5 (F0j S (o2lib 1) 355 SLsls e
R S T L e R


http://icbr.faslnameh.org/article-1-436-en.html

[ Downloaded from icbr.fasinameh.org on 2024-04-09 |

09,5 S iz e lateds Yo e glatize L o] 50,5 5 T IS 5 0S5 o Jlasl
Joseds cewl 8, laoee SO 0wy bl 5kl 60 ) e Bun
W Bain gl laed dap a5 0o 04> I GBS eS L 5l e SUsS
Jlanlb o ls o Laai 55T ol o el ol aS b o S o oS )l
e sloanlyd loea aasn  Sle a5 a0l Godal paghe ol L ool
wlad o (ladied o Ko 3 g clax! sloacgamo laicdy 4 S (ga ST
ool )l mlie (lgicds baas 5l Ea S B e 45 polosls (lis Lo (98T
5008 o Joe i 3Tl 5l ae gt Byan 995 g S e colatul
Sl ymolas 805 B ae Sn 3 045 )0 0529 00 ol lie ol coiy
Saze o L gyomlilaab anals ()16 ol ol Laws @bl anly
&b Olgeds asly (S slag b (lgiedr 4 a5 30 aalys 50555l
o=l 4 sk el wsles SB i gl . wigd 4l o yolie 5 K8
WIS B pae S8 ) wiiiwe b e giludip g laniy S0 L deacs
S o Sl 1 p0 0 B han g8 a5 cul Sidlgnl co by SO
G0 lhedy S oo xsg HLL,LL (gilwaipn slacdled gl 1) iled g
L,\Bbéb ‘5»_».4[.: &y u‘)_n.\.o u.\.ij_m‘so O)j‘\.’\ﬁ SgE ‘_S‘L»AB 0 l_m.\;')g d_fo.]l})o
59 Sl S8 05 S Gloa S B pae S B L oS sl ) 055 slacotled
g Touaed S el Sa s ]
59 03iS B pae S )3 0] £4,-0 A el Sl 00 S B pas S )8 Ll
Sy aS 0uS s dgdile SWan o LGB asaS conl ol o) 580
5)4_5;)._,.{@ C)._.Ia.a ‘(\QQA) \))BLi)o&g ..)9_.....1 LJ_SMJ...C ad)_m 05;)._) O)_Aj?)
=4S Cewl ol easl o cpl 0 €ogn aalys B as 355 plaxil s B ya0
I8 B,ae L bl jo dap ca8lg,0 cdiiwd By ne 3, 8,045 obbeddls
Lo il parn seloim] A s G 3l (ggmiae a5 (4 150 pponal Lo (510005 .5 oo
sl ) gimled (B rands iz S o ool |y ads 5 sl B pae pue b0
G0, ledy 0l oo 2l Ll 5l ol ged lgieds Jiog S a5 0S e
BLis G an 05363954 B e 5l e (g, ey 0S8 o )] pls
oST aS ol pogdle dLoinl )0 0iS oo Line 201,145 395 o i o dycd pae

Nt SN
S0

V0 oLt el Jlo
IAGTRWE


http://icbr.faslnameh.org/article-1-436-en.html

N IEND]
S99

[ Downloaded from icbr.fasinameh.org on 2024-04-09 |

V0 o,lods oo ylez Jlu
LCY RN

Gl W g S )8

30 Bpan dg-d oo ST 3d B (Kol 10 05 B ypas (§jmz 42 D5 0
30 Bpas Cepenl 5 3985 pl ololis sl aeul g5l 5 gl —io (Sas; ples
S 30 :A_:JSGAooljﬁ_whwsjfm&;m)étm‘j‘d%a‘)_@w&n‘?
5 bzl slaclad &ws oy (e ,o 48 0sS o ST 0SS pas
SR 9 h i Brae L lacage o ol )lLlal o lie (S 3 sla i
L e ol oot LI ol cslaizl slal L a0 g b o
WALS B pan S, S Glaieds e Al I ceoro jo ol (6,5 ol
~ P Brae S Sum Bl 5 bl 5l ol 58 S A (Sl po e
€yl g9 B rae Sin 3 SO a Sl wiS s f9,

oS o0 Bran a5 i Al gy Brae 2,8 Ly 0a S Sn 3
cddocplan g S0 T L adaly jo Lass ol g ai 1o (godS ol 00 S G pas
@ AL g ol s Clael S an 0SB yas laKin 8 L a wSall
20,5 o Jod Cudibge o Ly (5l (63,0l 9,0 S

L;LQ»AJ)JH)JASLSJB)OM‘W@Lw)dudufél)_so)_’scbswu_"
loasp (Jlopll v ol 0 0SB pae slaSin 3 L Sales sl
wole dyg, SO Sloj A2l slaaslys, ( Jlivo lsmeds aSlaxlge SISt Ly ;S50
S Sy 2l WD o0 T gt 9 Egmato 9 )4 el caingr 0,039, (S5 ]
pscjjpjub)bfﬁ'};l} Lo 5 $5955 Cprdg 4o AibdS 0 e les S,
S et sl S ¥ Sl (5 B S S nsy ol 55
@5|JS_:Mwl)oup‘wwl%ﬁ@"%;ﬁupmu)duxﬁds)qz,_y?
o] ol oo 5,55 90l B pae Soo 5 L s> Loy ool aS ols 1,8
399 loixl SUL 2 3l 5 waisS oo 5L b olas 80053 pae S )8 )0 S
Iy 2 os,)  showge Caio j0 Lads p aiibe cslailn, slaaipy plw Lol waslosle
Azl ou S8 pas S 3 Lo)bgs Sinles gl

loslow Jl ol 52 (6)5Ld Sl psd 4 Lo p S8l 5 cidge Ll

235 6ol el 311, s biogs 0l s 3oge gLy disSr 45 el 5
Gl 60,0, (Yo V1) oglBla caiiS oy 09,9 (s0lomé slacaw ;0 g 00,5
Sl oimot by ol L adal) o ouiiSdras Sn b (b S0 (S
Jor el iSeiS b aS dilw; iy olpae gl 08 oo adl ) leaslu, slawiy
U o 45 Caslinacyay yool oyl il 41,8 o5lascenle mlie 5 (g3l g
SerBge Az 3 S aS 0SS0 wnl asl w0 S e 1y 0B a p anls
B a3g8s S p =l g o)l BaiS S rae slacalld g opajy) (S5 0


http://icbr.faslnameh.org/article-1-436-en.html

[ Downloaded from icbr.fasinameh.org on 2024-04-09 |

e Mleiar aS il sloray eaiS S rae S A )il e o
ol g ams o slpiny 1) Galizee slajlusle—ia 51 cwleol il Laai o 90,0
slotirn; sl L ol 5, Sha 5 Loty 5,0 5 Bioey 45 055 o ot 2y o)

oS 50 S o e Lol o Loy a1 o0 iS e (S b

%y Slao ¥
bl Laws p B yas L aas oo oMbl Ls d 00 S8 pae Sin 8 gl
oy B yae Bkl as Coul (nga CE b i (nl e Ay S S
a5y 58 pad slaalls 5 Jlgel a5 col (aiie (o554 09-d o0 Jol> e
Sl This a5 05 byt Lo azj2 00> (42 BB po 5l dnsi
s p g Y gmazee 5l (6 pion Jlioly o)l 1) e (285 Sl] (1 (e
e SHm slaces B lineind 0,5 plss ooliiul 355 lapledl o s
asp sl il b isSa a5 wiles,S S o Lo T ol ppeke 45 4l 35y oyl g
e (8 B Joe S0 B mae Glletar (il et conlie (A B s
slaoigp saams JuSis slacS el lgicds Lasle g Y game 5 ol jo aS ol
oles slaoigy ol 210 50 Kad Lo K00 ledy oS o0 oolaiul Cy 9o
ogs (T Jlomeyd g piS (o0 3 1) 395 dlwsn Ojmot 5 oyl 1,3
paledon 5 eoles Bl S0 g Lo Ly

S oo oy 9y lalad Bl (lssa | i il ol 3 (VAAY) 60
Lo el s oo arline 45 ylaut s st Loy 51 Lo s slaplo Loy
Lisl Lo (5035 50 (motee Sl 5 oalon S 51,80 Lo T Ly (698 (adly ol
i g (cepeo dlul, SO plgear ]y 0 p (5 leleg (VAAA) jiygd aiiS o
e sla iy Gleieas |y Laaiy (o BaSeolawl o] jo aS asS o )y
b slaled il lej 5o e by, (aslss sl o0 095 (S
Oold (Hrae bly) Gtz o Sl (S plip pae 12 LSl L 9 sl
b A e ol (S g plad b wig b a8 5 08 5l aS o elSim 5 aiy
gl (§9

1o Jalss i p b po je w0 jg) (S5 )3 095 Lgs Slis a5 oy
3y N gams o bylosl 45 ol Sliy, 25 oyl )0 Clrs 5 paad ot Lo
L b slasleS )38 o0 ;58U ol pue & 90t (LB ALS S pas
slanip L poye Joles gl (plop dedy dgs L aliS (oo (o £9-090 (0] 50
lelaiz! g 00 iiS 0 e bolS il iy sl Jlawind 5o ybjl Lbades g0

s 8 5T oo 3 Sy | LagT o ages

Nt SN
S0

V0 oLt el Jlo
IAGTRWE


http://icbr.faslnameh.org/article-1-436-en.html

N IEND]
S99

[ Downloaded from icbr.fasinameh.org on 2024-04-09 |

V0 o,lods oo ylez Jlu
LCY RN

Gl W g S )8

A g o8l an A yly us b a S culools s Gl sl uegh
095% 5o Lo p e Jlie Glomedy gt S0 Lad 5 ey BLadjl (gl g vt
e IS o0 Mgy Lixs wigds oo B ymae Loyl po 45T (o ag; bl 5
Sl e slinn Sl Sn 5 S S ol 15145 (5,8 4 5y
3,1 el ol aide STy wiged gl ol (o iy ol ol 4l
Al Ko ol 8l dad

&y Ky ¥
859> 0 9y a5l B3l o0 Ay Sip B A (65 Beee D90ty S (]
Sy ol S5k i35 5ol o dnwgs 50,5 (o0 JSS 43 (sages
(S h SV game HEASug ol L 05,8 A o SlaTise |y Sim 3
Y gt (Ba S G pas cioly )0 g Sip )8 Y gass 8uLS i slalaulg
Gyl & K12, Y game 5| s 3] s (VAAR) Sd o L plly K3
—03g5 S 8 plgie Lo (g NSl j Aaaler I (25 (lpsa (Kiwd Cnio
0355 i b ¥ g amae jloslaiwl L aS Koo )b SV game 5 aiws o g oo 315
sloanld o oo b bols aolie Glyedr wis b o sloml FaiS S ra0 (5]
SoeBle 3,5 sl Lo S s i St B pspie el B L5 (o ne 515
ol s Sladg ales 4 Sl 0 )5 co a5 0 ped s o)y g |
USCa T, 00 s Kb 80Tyl sl g Wigdsse 33 4y ke Laasgs 45 il oo
bg) g 5l 9 (0 Olme bagd) Odg (e 19031 3 o0
Sop,8 g 0 o Loy g oo ez 0B 8 Lg‘o&.l.il}égb)}_@? (olas b
g o Sl ;830 iy b e oxazaiws (sla i 5 bl Lokl cas
Sy (Pl 45 09-B o0 £9,0 potie (il 5l 9y S 059008 Amsh
6l (650,40l laaxie Ly Lacl )b colsds laase A waa
(B iS5 G pae Q—l 0 A4S ngec 8j9—> ;0 Loaaiya S s ad Sl
DS 0 0, SN rem Al wd Ojygods dsle S g laiid Wiy KL
S8y Byl Laig Ly (e pla S 555 o e 5 ig oo a5l
DS o s (Ve F) el S sbolad g oyl 43gS 5 0 o
=D (DY game . ilay € Jg—amme K2, loca |y 0wy e o0
OB OS5 B pae a8ly Lasdg)s 9 2yl Ggim Ll s ls 559 9 55l
Sy g o wgmmime Line 90y 5 (A5 pDle LT (plaiisd b
Glale—iz ol sl aasS o L Ll lasS o)l 5Ls By as oy
OB 5 Olsj am dily g S i Sl (K b lasled Gl Lavip


http://icbr.faslnameh.org/article-1-436-en.html

[ Downloaded from icbr.fasinameh.org on 2024-04-09 |

aclil oy 6,50 1) (ol Uy wigds Jonin ol logm a ailns, slocs i
Iy o= GBS B pan 0SS (e |y oy 8 sla g, plow g o
Al ) dsle Sy g 0 o0 j9y0 9 doy |) Joame (ege Olaiisd
Wi 5l H0 o ole,l, 8 5 bl ol ol o (Gl diis g La gl o
Sleeas Lagl slaaglls ilisl U Lol sla 45T sl Laasp aslwlis
Lo la sad 1) Laai o yg—o iy 0,05 oo 31 Ko )8 800y 51 s
Al jezme baylojlw olply 0, 5 e S L 8 e b alwga
G sl as s 5l S aip Blaal g bbb 6l il i L
A= oy 8101 sl MYNYPD# (6,395 (reS )] Jlito S ao>
) 095 glas L5 o Grg—id poye ] ;0 a5 050 VoV F Loy 10 S j5m0
Uyl Blas gt ooy yglal Lal s a8 ST dlay s ololin Ly
Ol e dmlio 1o 090 00 1S ezt (Luemady 5,001) 0 SCle a5 aS0g (glasliwgs
S5 =iy 1 0g 3 Oylas U ocs Joowd i gl omlad 4o Sia
aS alools i (o by sla iogh (adly e .0, la S il a (s
@ Lize glaKin B0 ,5 0 Laole loteds ol p Sow a4 568> Laaiy,
s g osbes 5l sl Dol Sl L 1y LT 5 igs aor LSS 00356 ne
S0 eJdorplas (Ve o) (e85 sl g jige Ve o) i lS) asS o usp Sl
Sl 65 Aiis (gis o aSlw  claiz! LLadjl ase8s Loy a Syl
el A e e b5 a D eaddle ol 3l sl
B ).A‘ u_»‘ gJLuo u‘ﬁ_».ctv E..\_QOGA ul_u.u ‘) o)_as C;‘LQ\.\J)J Comwds ulf.\_..»sdjm
sl d9inn (S92 agli Slaksd 9 Jb o (Emge sLoog S L Lo o Slalllas

9 S (o0 9l g o B geenS )3 LSe (Spo oS wad e 0 (V0 - F) S
@lo) Sladi (n 385 5l (Ko Gloeds (G0 w83 oo dnng B3k (151 055 Wi
Ay 355 el cpl (Jlopll caslosls arwes (6,5 gl Glio p W p K )8 S
old Wl 5 b K [Silis eiST aS S &dlel ol csloads SIS
L .conloads L')lf)t;...q [ eTS C)‘)“"é)b Oleo Slodes Gl yiSeiS g lege 4 yomin el
S g Jusd 3l Canl (B B5lla 0g5 8 L S Wy Ko ,8 aS ] 042 g
&S Wloy oo |y o5 e K> BauSody ool Spo Wy Kieyd (Jcpll
Adls e 4 o5 e Sox €Gilo s 5l o]

A Sy casslansls aswey asl gl swaw ddlie SO 0wl usp slaXin,s

Nt SN
S0

V0 oLt el Jlo
IAGTRWE


http://icbr.faslnameh.org/article-1-436-en.html

N IEND]
S99

[ Downloaded from icbr.fasinameh.org on 2024-04-09 |

V0 o,lods oo ylez Jlu
LCY RN

Gl W g S )8

Sl L bl eSOl plaiedddle (g5, Gdon aiilon (laieaddle dlwges
Sl g adgi any jold laieaddle ol wloald Al ygaislw S
aS ooy i 4538 51 (VAAR) S (Ve oV s 519) iiin 05>
3 OB S G rae S bl le—ieds 0oyt S8 DY gass jlesla
ale S8 ;0 a5eSs WS o 5w g ool wl g > wJg slaasyl s
wily 059 Al Lo de) )3 ap lacin B 09d oo (B30
Iy oo,y Kn 84S s s s b oy oo g o e 4l 5 4
Sl laeaddle gz o a asgS> sl o Co pae 4 Jol Lagl 4 S
St ) 5 eyt (ol S 4y (6, el 5 S (st
(Sg—mo 8BS aei slac b g5 wigye—0 3l anlio 6w S 0 u Sy
Sl ek bl 48 (S S ran LS el glaglejl -
donylsn (omg)ls DY gamo Lo cdSjgige 5 p5ls— 5 wdg lpanl o

ol e A S e g clalpl s Kb sla jiaS

ouinT (slaiy90 3 (5 S azmii O
S mopplie g Laaidd (ol T gLy )L 5l Slesio (59,0 adlio () o Lo
S St ooz lr el il slawiy ileblad o aly
S el Lol asls ) sloas 5 S o be Ban (ST pmlos S asl | casS oS >
awd OleMb| 5l plaaws Lagd a4 law oS S0, 00 S8 pae S8
S 4l sld Mals Lo gy a5 5 9ijlu o o3l |y Lo pvaas slaaiyl s a5
4&1.3 \ "<‘Sooélé" | & -OAu_.*Ss)l)l_:w.Q‘_m‘fw)fu_Pl_ﬁbu])‘u‘)_)M
S yiie Bl ol 8 ol e )3 pepe ol el L Bauses o
Cwlad §Lasl o)

B 5 9l e iSpan 5 (bl sleai s, o Latags g5 ol
e b i ol Jleel jo ailan ;) g5lwaip iy o Gidgh (Jloepll caloa s

& g e dlaai p Sldee ;o (6 1a slras g ol an a gl L .iwlonils
JLed Alwots ol e Ty bani a8 S ZMal ) cal (nl g 99—t iy Ioaome w0l
£0,5 T e ey S § S yd oo 4y 10 8, o aile o L ae8s SO
Slegoge Ly aluly jo | aibn; slawi p b el 5Ls 50 (6 it §825 09)0=2)]

WS (o2 2)


http://icbr.faslnameh.org/article-1-436-en.html

[ Downloaded from icbr.fasinameh.org on 2024-04-09 |

43l 3 (B s yyoka )

S e b b (Boe )0 9 098 S o il ol S plereas Wb Al Sia
a2 oo Hlis (Joepll icwnl (S gol )l G 093 a5 Iy (oS o)Ll Wiy S8
Loabal, o uils 05eS el Wiy a4 Cod (g y0in 4> g8 gl W Kin 3 aS
polae lalges o)ls 252y (2 pae slahs, 5 anld o ol (S2 S (Sissz
Sebise (IS Ol 955050 @b dlie 4 e Ly G L Jlie jo 55 3
S Jloel Glasin o e g GBS S e JUB 50 Wl g sl oo leeS 4 oS

dud Ll | gbaiuwg piws dilwy glaaip .Y

5T S aile) A ai o Sabanls boy] byt 5wy oSl o Bye o
o b o W o (5 Sl (b 5 S (o AL 45 e Lot ool
Tre 25 Oypet GolS lhw S g pcnlil aias oo KB ) 0aiiS 8 pas Sin b
wilo; sladip &5 (38y @5 S)o 1) Wp (dre a9 palyioe 48 Lot
Ol plgs oo |y Laail; SaS (oo )l 005 B pan o e 53 ) i & 5 ates
8,5 L (el wile) lgioe LS ool Ly (5 gond wiile) i slodinsy
A S0 ,3 sl pinly Lol ilos (Lo ey Kb g 51 Lol

83l 5 sk 3 Ao g1y 5L gy (sUoukoley ¥

O 4 Al il 35163 (gl 0 Wb ansle g el eletz | ple SG i o
sodle (bamlas 5 claslin wile) Ghagh sl >hb G So kil JS2
Slos 4 el alis ) 5y Lo Ban 51 asdodd paasd « s (6 S0l
9 9790 BALS B pan (Sip )8 sloanl b gel e oy TS oo IS aisS il
oS ol olaby,y 4 055169, 3 GLis aizmed ol nl sl (65508 oSy Slilos
Lol e 5 b b b o DBl g lacor ;5 a5 gl (55050 4 il o
A5l LBl 4z g LSS o &5

Wby p GG )3 (sogedo sloj o F

Sl cenlin WS (oo b ails, )3 ) 995 e Souia o i S
wloy S @) balo,np o5 ol 5z 4z gy g SBlop Giis 4 o5 SG L
Y CRUVIR] RS PPV PRV I VWS VRLL SO LU I I ey || WO IR VL S TRV
(ebais a5l a8 oy lsicas baail, culonis odw yy 00iiS 8 pas
L g 0t o slml 1, liogs Gl a5 aiied Ll plo b Sslite |y alis
Sl (S 55 2oy p iz @l TNpos o ey slp sleix! Glaasl
S Al el Bras g losin 95900 (soges lacon 85908 (plajiin

Nt SN
S0

V0 oLt el Jlo
IAGTRWE


http://icbr.faslnameh.org/article-1-436-en.html

Gl W g S )8

g
1. Media Brand Cultures: Researching and Theorizing How Consumers

Engage in the Social Construction of Media Brands

[ Downloaded from icbr.fasinameh.org on 2024-04-09 |

2. Mart Ots and Benjamin J. Hartmann
3. Media brands
4. Consumer culture
clsaisasldad 5 Brand culture
ot J SN L] ~
[~ A 6. Brand meanin
Sl f
V6 ot e o . Value co-creation
Wi L 8. Consumption
9. Brand symbolism

10. User practices

11. Symbols for sale

12. Sidney Levy

13. Star Wars

14. Lord of the Rings
15. Star Trek

16. keller

17. Holt

18. Baudrillard

19. Magaudda

20. Contextualize

21. Sherry

22. Fournier

23. Fiske

24. The culture of the product
25. Kozinets

26. Muniz Jr & O’Guinn
27. Disney

28. Lucasfilm’s Star Wars
29. Disney-fication

30. X-files lovers

31. Star Trek


http://icbr.faslnameh.org/article-1-436-en.html

[ Downloaded from icbr.fasinameh.org on 2024-04-09 |

32. Kozinets
33. Copy Right

References

Aaker, D. A. (1995), Building strong brands, New York: The Free Press.

Aaker, D. A. (2004), “Leveraging the corporate brand”, California Management
Review,46(3),6—18.

Arnould, E. J. Price, L. & Moisio, R. (2006), “Making contexts matter:
Selecting research contexts for theoretical insights”, In R. W. Belk (Ed.),
Handbook of qualitative research methods in marketing (pp. 106—-125),
Cheltenham: Edward Elgar.

Arnould, E. J. & Thompson, C. J. (2005), “Consumer culture theory (CCT):
Twenty years of research”, Journal of Consumer Research,31(4), 868—882.

Askegaard, S. & Csaba, F. F. (2000), The good, the bad, and the jolly: Tasfe,
image, and symbolic resistance to the Coca-Colonization of Denmark, In
S. Brown & A. Patterson (Eds), Imagining marketing: Art, aesthetics, and
the avant-garde (pp. 124-140), London: Spon Press.

Balmer, J. M. T. (2001), “Corporate identity, corporate branding and corporate
marketing-Seeing through the fog”, European Journal of Marketing, 35
(3/4), 248.

Balmer, J. M. T. & Gray, E. R. (2003), “Corporate brands: What are they?
What of them?”, European Journal of Marketing, 37 (7/8), 972.

Banks, J. & Deuze, M. (2009), “Co-creative labour”, International Journal of
Cultural Studies, 12 (5), 419-431.

Banks, J. & Humphreys, S. (2008), “The labour of user co-creators emergent
social network markets?”, Convergence: The International Journal of
Research into New Media Technologies, 14 (4), 401-418.

Baudrillard, J. (1998), The consumer society, London: Sage, 1970.

Belk, R. W. (1988), “Possessions and the extended self”, Journal of Consumer
Research, 15(2), 139-168.

Belk, R. W. & Tumbat, G. (2005, September), “The cult of Macintosh”,
Consumption, Markets and Culture, 8(3), 205-217.

Bengtsson, A. & O, stberg, J. (2006), Researching the cultures of brands, In
R. W. Belk (Ed.), Handbook of qualitative research methods in marketing

olSuis aslidas

Nt SN
S0

V0 oLt el Jlo
IAGTRWE


http://icbr.faslnameh.org/article-1-436-en.html

N IEND]
S99

[ Downloaded from icbr.fasinameh.org on 2024-04-09 |

V0 o,lods oo ylez Jlu
LCY RN

Gl W g S )8

(pp- 83-93), Cheltenham: Edward Elgar.

Blomba“ck, A. (2005), Supplier brand image-A catalyst for choice, Expanding
the B2B brand discourse by studying the role corporate brand image plays
in the selection of suppliers. Ph.D, J€onk€oping International Business
School, JEonk€oping, Sweden.

Blumelhuber, C. (2015), Add some glam? An essay on the aestheticization of
media brands, In G. Siegert, K. Fo'rster, S. M. Chan-Olmsted, & M. Ots
(Eds.), Handbook of media branding. Cham: Springer.

Bourdieu, P. (1984), Distinction: A social critique of the judgement of taste,
London: Routledge.

Bruns, A. (2008), Blogs, wikipedia, second life, and beyond: From production
to produsage, New York: Peter Lang Publishing.

Deuze, M. Bruns, A. & Neuberger, C. (2007), “Preparing for an age of
participatory journalism”, Journalism Practice, 1(3), 322-338.

Doss, E. L. (1999), Elvis culture: Fans, faith & image, Lawrence, KS:
University Press of Kansas.

Elliott, R. (1997), “Existential consumption and irrational desire”, European
Journal of Marketing, 31(3/4), 285.

Epp, A. M. & Price, L. L. (2010), “The storied life of singularized objects:
Forces of agency and network transformation”, Journal of Consumer
Research, 36(5), 820-837.

Fiske, J. (1989), Reading the popular, London: Unwin Hyman.

Fiske, J. (1992), The cultural economy of fandom, In L. Lewis (Ed.), The
adoring audience: Fan culture and popular media (pp. 37—42), London:
Routledge.

Fournier, S. (1998), “Consumers and their brands: Developing relationship
theory in consumer research”, Journal of Consumer Research, 24 (4), 343-
373.

Fournier, S. & Lee, L. (2009), “Getting brand communities right”, Harvard
Business Review, 87 (4), 105-111.

Fuller, J. Jawecki, G. & Mu"hlbacher, H. (2007), “Innovation creation by online
basketball communities”, Journal of Business Research, 60 (1), 60-71.

Greyser, S. A. Balmer, J. M. T. & Urde, M. (2006), “The monarchy as a
corporate brand. European”, Journal of Marketing, 40 (7/8), 902.


http://icbr.faslnameh.org/article-1-436-en.html

[ Downloaded from icbr.fasinameh.org on 2024-04-09 |

P

Harris, F. & de Chernatony, L. (2001), “Corporate branding and corporate
brand performance”, Furopean Journal of Marketing, 35 (3/4), 441.
Hatch, M. J. & Schultz, M. (2001), “Are the strategic stars aligned for your

corporate brand?”’, Harvard Business Review, 79 (2), 128-134.

Hatch, M. J. & Schultz, M. (2003), “Bringing the corporation into corporate
branding”, European Journal of Marketing, 37(7/8), 1041.

Holt, D. B. (1997), “Poststructuralist lifestyle analysis: Conceptualizing the
social patterning of consumption in postmodernity”, Journal of Consumer
Research, 23 (4), 326-350.

Holt, D. B. (2002), “Why do brands cause trouble? A dialectical theory of
consumer culture and branding”, Journal of Consumer Research, 29 (1),
70-90.

Holt, D. B. (2004), How brands become icons: The principles of cultural
branding. Boston: Harvard Business School Press.

Jawecki, G. & Fuller, J. (2008), “How to use the innovative potential of online
communities?”, Netnography as an unobtrusive research method to absorb
the knowledge and creativity of online communities, /nternational Journal
of Business Process Integration and Management, 3 (4), 248-255.

Jenkins, H. (2006), Convergence culture: Where old and new media collide,
New York: New York University Press.

Jeppesen, L. B. & Frederiksen, L. (2006), “Why do users contribute to
firmhosted user communities? The case of computer-controlled music
instruments”, Organization Science, 17 (1), 45-63.

Kapferer, J-N. (2004), The new strategic brand management: Creating and
sustaining brand equity long term (2nd ed.), London: Kogan Page.

Keller, K. L. (1998), Strategic brand management: Building, measuring, and
managing brand equity, Upper Saddle River, NJ: Prentice-Hall.

Keller, K. L. (2003), “Brand synthesis: The multidimensionality of brand
knowledge”, Journal of Consumer Research, 29 (4), 595-600.

Kotler, P. & F€ortsch, W. (2006), B2B brand management, New York: Springer.

Kotler, P, & Gertner, D. (2002), “Country as brand, products, and beyond: A
place marketing and brand management perspective”, Journal of Brand
Management, 9 (4/5), 249.

Kozinets, R. V. (1997), “I want to believe’: A netnography of the x-philes’

olSuis aslidas

Nt SN
S0

V0 oLt el Jlo
IAGTRWE


http://icbr.faslnameh.org/article-1-436-en.html

N IEND]
S99

[ Downloaded from icbr.fasinameh.org on 2024-04-09 |

V0 o,lods oo ylez Jlu
LCY RN

ARR

Gl W g S )8

subculture of consumption”, Advances in Consumer Research, 24, 470-
475.

Kozinets, R. V. (2001), “Utopian enterprise: Articulating the meanings of Star
trek’s culture of consumption”, Journal of Consumer Research, 28 (1), 67-
88.

Kozinets, R. V. (2007), Inno-tribes: Star trek as wikimedia, In B. Cova,
R. V. Kozinets, & A. Shankar (Eds.), Consumer tribes (pp. 194-211),
Amsterdam:  Butterworth-Heinemann.

Langer, B. (2004), “The business of branded enchantment”, Journal of
Consumer Culture, 4 (2), 251-277.

Lash, S. & Urry, J. (2002), Economies of sign and space, London: Sage.

Levy, S.J. (1959), “Symbols for sale”, Harvard Business Review, 37 (4), 117-
124.

Magaudda, P. (2011), “When materiality ‘bites back’: Digital music
consumption practices in the age of dematerialization”, Journal of
Consumer Culture, 11 (1), 15-36.

Malmelin, N. & Moisander, J. (2014), “Brands and branding in media
management-Toward a research agenda”, JMM: The International Journal
on Media Management, 16 (1), 9-25. doi:10.1080/14241277.2014.898149.

McAlexander, J. H. Schouten, J. W. & Koenig, H. F. (2002) “Building brand
community”, Journal of Marketing, 66 (1), 38-54.

McCracken, G. D. (1988), Culture and consumption: New approaches to the
symbolic character of consumer goods and activities, Bloomington, IN:
Indiana University Press.

Muniz, A. M. Jr. & O’Guinn, T. C. (2001), “Brand community. Journal of
Consumer Research”, 27 (4), 412-432.

Mu~niz, A. M. & Schau, H. J. (2005), “Religiosity in the abandoned Apple
Newton brand community”, Journal of Consumer Research, 31(4), 737-
747.

Natterer, K. (2015), Nostalgia as the future for branding entertainment media?
The consumption of personal and historical nostalgic films and its effects,
In G. Siegert, K. Forster, S. M. Chan-Olmsted, & M. Ots (Eds.), Handbook
of media branding. Cham: Springer.

Paus-Hasebrink, I, & Hasebrink, U. (2015), Media brands in children’s


http://icbr.faslnameh.org/article-1-436-en.html

[ Downloaded from icbr.fasinameh.org on 2024-04-09 |

everyday lives, In G. Siegert, K. F€orster, S. M. Chan-Olmsted, & M. Ots
(Eds.), Handbook of media branding. Cham: Springer.

Ragas, M. W, & Bueno, B. J. (2002), The power of cult branding: How 9
magnetic brands turned customers into loyal followers (and yours can, too)
(1st ed.), Roseville, CA: Prima.

Sawhney, M. Verona, G, & Prandelli, E. (2005), “Collaborating to create: The
internet as a platform for customer engagement in product innovation”,
Journal of Interactive Marketing, 19 (4), 4-17.

Schau, H. J. & Mu~niz, A. (2006), “A tale of tales: The Apple Newton
narratives”, Journal of Strategic Marketing, 14 (1), 19-33.

Scherer, H. (2015), The Groucho Marx dilemma in media branding. Audience
as part and signal of media brands, In G. Siegert, K. F€orster, S. M. Chan-
Olmsted, & M. Ots (Eds.), Handbook of media branding. Cham: Springer.

Sherry, J. F. (1987), Advertising as a cultural system, In D. J. Umiker-Sebeok
(Ed.), Marketing and semiotics (pp. 441-462), Berlin: Mouton de Gruyter.

Slater, D. (1997), Consumer culture and modernity, Cambridge: Polity Press.
Thompson, J. B. (1995), The media and modernity: A social theory of the
media, Cambridge: Polity Press.

Thompson, C. J. & Arsel, Z. (2004), “The Starbucks brandscape and
consumers’ (anticorporate) experiences of glocalization”, Journal of
Consumer Research, 31 (3), 631-642.

Truninger, M. (2011), “Cooking with Bimby in a moment of recruitment:
Exploring conventions and practice perspectives”, Journal of Consumer
Culture, 11 (1), 37-59.

Urde, M. (2003), “Core value-based corporate brand building”, European
Journal of Marketing, 37 (7/8), 1017.

Venkatesh, A. & Meamber, L. A. (2006), “Arts and aesthetics:

Marketing and cultural production”, Marketing Theory, 6, 11-39.
doi:10.1177/1470593106061261.

Wardle, C, & Williams, A. (2010), “Beyond user-generated content: A
production study examining the ways in which UGC is used at the BBC”,
Media, Culture & Society, 32 (5), 781-799.

Wright, D. (2005), “Mediating production and consumption: Cultural capital
and ‘cultural workers’”, The British Journal of Sociology, 56 (1), 105-121.

olSuis aslidas

Nt SN
S0

V0 oLt el Jlo
IAGTRWE

VY


http://icbr.faslnameh.org/article-1-436-en.html
http://www.tcpdf.org

